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1 0  H O T  C O N T E N T  I D E A S  F O R  Y O U R  B U S I N E S S  ( + 1  T I P )  

INTRODUCTION 

Content marketing may not be the first thing you think of when you see a sandy beach 

and sparkling sea, but there’s lots of inspiration to be found under the summer sun. 

Today’s Beach Party offer features 10 hot content ideas to use, any one of which will 

bring targeted traffic to your website while you sit under your umbrella sipping your 

favorite drink. 

Overview 

Here's what you'll find inside: 

n 4 content ideas that any business can use, 

n 6 content ideas for specific types of businesses, and 

n 1 important tip. 

Ready to start? Then here we go! 
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4 CONTENT IDEAS THAT ANY BUSINESS CAN USE 

Idea #1 | Create content that expressly answers customer 

questions and helps solve their problems 

Summer is a great time to get out of your office and talk with your customers. Visiting with 

a client face-to-face or hitting the selling floor and striking up a conversation with the folks 

browsing your store can lead to all kinds of content ideas. Ask them: 

n What questions about your type of products and services do they need answered? 

n What problems can your products and services solve for them? 

Each answer is a potential topic idea in itself and answering them, both at the time the 

customer asks and online in the form of a post or video, will increase goodwill, trust and 

sales. 

If a customer answer does lead to a content topic you use for say a blog post, video or 

infographic, return the favor by sending a thank you card and a freebie - the personal 

touch is what turns a customer into a lifetime advocate. 

Idea #2 | Film, edit and upload an explainer video about your 

products or services to YouTube 

An explainer video helps viewers understand the value that your products and services 

provide (see a bunch of great examples here: http://bit.ly/1rbPOBy). 

Perfect for your home page, explainer videos are both more engaging and more 

effective at driving action than the block of words and images currently living on your 

"About" page. 

Summer is a fabulous time to film - outside locations are green and lush and the bright sun 

provides plenty of light. 

http://bit.ly/1rbPOBy
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Try to make your video fun; people take things more lightly during the summer and a little 

entertainment value goes a long way toward holding attention. 

Idea #3 | Design and create content tied in with summer 

schedules 

From summer events to special transportation and business hours for the summer, there are 

all kinds of dates and times you can gather and present in a convenient piece of content 

such as an infographic or downloadable PDF document. 

For example, are there local events held near your restaurant or store? You don't need to 

be a sponsor to create a handy event schedule that includes an ad for your business. 

You can also create checklists and how-to content so folks can keep up on important 

deadlines and yearlong processes during the summer months. For example, a CPA can 

write about the 5 things folks should do during the summer to stay on top of their taxes so 

it's not such a big push come next April.  

People LOVE useful content like this and they'll think of your business every time they use 

it. 

Idea #4 | Help your customers learn how to do it themselves 

Between summer hours, vacations and all those extra hours of sunlight, people tend to 

have more time on their hands during the summer. Being the case, why don't you give 'em 

something to do by creating content that teaches them how to get things done? 

This can be a video showing how to use your products in different ways, a DIY project that 

they can tackle using your products or a checklist that helps them know what information to 

gather before talking to someone about their, say, tax or web design services and what 

questions to ask when they do. 

This is another type of content that people LOVE and they'll love you for creating it. 
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6 CONTENT IDEAS FOR SPECIFIC TYPES OF BUSINESSES 

Idea #5 | Run a summer contest that hinges upon user-generated 

content 

For product sellers (e.g. stores and sellers of 
all types, both online and off) 

Nothing drives action better than a contest and nothing boosts your brand image more 

than images and videos of your customers using your products. 

Ask your customers to submit their best "product use" content and then select some winners 

or ask folks to vote for the winners themselves. You can run contests on both your own site 

and Facebook easily with online vendors such as Woobox (http://bit.ly/1katDGA) and 

Wishpond (http://bit.ly/1katJOD). 

Idea #6 | Write some reflective blog posts on big topics that touch 

upon your services 

For services specialists (e.g. lawyer, CPAs, consultants of any type, 
web designers, graphic artists, physical trainers, therapists, etc.) 

Summer is a fun time, but it's also a reflective time. Many businesses slow down and 

people take longer lunch breaks and vacations. This is the perfect time to hit folks with a 

longer, more thoughtful piece of content, that 10,000-foot level kind of piece. 

Tackle an industry-wide issue. Share your opinions and reasons. Wow 'em with your 

expertise and be perceived as the thought-leader you are. 

 

http://bit.ly/1katDGA
http://bit.ly/1katJOD
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Idea #7 | Help your clients increase their curb appeal 

For realtors 

In the real estate industry, summer is show time and houses for sale are the stage. 

Small projects like planting bright flowers and keeping the lawn empty of children's toys 

can go a long way toward improving curb appeal so let folks know what they can do to 

increase the attractiveness of their home. 

Limit yourself to one idea per content piece and your summer content calendar will be full. 

Idea #8 | Provide recipes bursting with summer flavors 

For restaurants 

Some of the best ingredients are available only during the summer months. Help your 

customers take advantage of these tasty foods by sharing summer recipes that include 

these fresh and delicious items. 

Sure, having them cook at home doesn't increase your bottom line, but providing great 

recipes will engender goodwill and is sure to keep your restaurant at the top of their list 

when they want to spend a night out on the town. 

Idea #9 | Help your customers envision themselves using your 

products 

For retailers 
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Summer is a hopping time for retailers since the warm weather brings increased foot 

traffic past, and into, your store. 

Attract more folks with content featuring your recently added items. Video plays really 

well here. 

n Hardware stores can show folks how to get the best result from the BBQs bought 

from them. 

n Clothes stores can offer fashion advice using their products. 

n You get the idea. The key is to show your products in use so customers don't just 

see the product, but can envision using it themselves. 

You can also take advantage of the increased traffic to capture and post customer 

testimonials on your website about the great service your store provides. 

Both of these tactics use content to keep your business top-of-mind while promoting a 

positive store image and that's something that will help turn a passerby into someone who 

comes through your door. 

Idea #10 | Help your patients enjoy a healthy, happy summer 

For doctors, dentists and other medical folks 

Summer is a time of increased physical activity and fewer clothes. 

In that vein, you can create informed posts and educational videos that teach folks how to 

stay safe, and look their best, while engaging in various summer activities. 

Remember to include some humor – the entertainment value greatly boosts the amount of 

time folks will stick around your site watching your videos.  



Sand, Sea and Sizzling Content 

 

Copyright ©2014, Matt About Business, LLC. All rights reserved.      Page 7 

1 IMPORTANT TIP 

Tip #1 | Tune-up your website 

Here's a little beach party extra tip from me to you: summer is a great time to surf on 

over to your site and give it a good once-over. 

Ask yourself: 

n Is the design getting dated? Does it need a refresh? 

n Are all the 'site pages' (e.g. About, Contact and Privacy) still accurate and up-to-

date? 

n How about that copyright? Nothing turns off, or makes folks wonder if you're still 

in business, more than a copyright date that's even 1 year out-of-date. 

n Does any functionality (e.g. logins, contact forms, etc.) still work as expected? 

n Do all the key navigational and site links still work? 

n And so on. You have the idea by now – shake your site and see if anything falls 

out. If it does, fix it up. 

Your website is the hub of your content marketing efforts and it should always be polished 

so it can provide a shining stage upon which your content is displayed. 
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ABOUT MATT MANSFIELD 

Matt Mansfield is the President of Matt About Business where he 

helps entrepreneurs and Fortune 500 companies create powerful 

content that drives targeted online traffic month-after-month. 

A dedicated content marketing evangelist, Matt is the author of, 

“The Beginner’s Guide to Content Marketing for Small Businesses”. He 

is also busily adding to a growing number of online courses and 

eBooks, each of which will help you learn why, how, when and 

where to create and use one specific type of content. Find out more on his “Learn with Me” 

page. 

Matt’s content has been featured on sites such as the American Express OPEN Forum, the 

SCORE Small Business Blog and Pitney Bowes’ pbSmart™ Essentials blog as well as many 

others (view links to his published content). 

Matt writes about small business topics over at the Matt About Business blog and about 

content marketing on the 1000+ Online Content Ideas for Your Business blog so come on 

by and say, “Hi!” 

Matt lives in the suburbs North of Chicago with his wife, four kids, one dog, three fish and 

many, many books. 

 

http://www.mattsmansfield.com/portfolio-index/
http://www.mattsmansfield.com/portfolio-index/
http://www.amazon.com/Beginners-Guide-Content-Marketing-Businesses/dp/0988843706
http://www.1000contentideas.com/learn-with-me/
http://www.1000contentideas.com/learn-with-me/
http://www.mattaboutbusiness.com/about/interviews-webinars-and-guest-posts/
http://www.mattaboutbusiness.com/
http://www.1000contentideas.com/blog/

